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A. O. Smith unveils new brand at Executive Report

supporting company's emphasis on innovation, energy efficiency


At yesterday's Executive Report, Chairman and Chief Executive Officer Paul Jones unveiled A. O. Smith's new brand, designed to support the company's vision of being the global leader in providing innovation technologies and energy efficient solutions.

"This is the first time we have refreshed our logo and tagline in more than 30 years," Paul commented.  "The new logo has a contemporary look and feel in keeping with our vision of being a global leader committed to technology and innovation."

The logo, designed by Gish Sherwood & Friends of Nashville, Tenn., features an eye-catching green circle surrounding the "A." and "O." followed by Smith in a modern typographical style.   The new company color is a Pantone 356 green, a departure from the blue color used since 1977.

"The distinctive choice of color sets us apart from our competition, and reflects the company's commitment to developing innovative, energy-efficient products," Paul explained in this year's Executive Report.  

In addition to the logo, the new A. O. Smith brand also features an updated tagline "innovation has a name."  The tagline is designed to reinforce with customers the idea that when they want innovative products or services, the company that delivers is A. O. Smith.

The company will be implementing the new brand over the next two years.  Go to the accompanying article for more information on the brand roll-out strategy. 

The new brand is the result of a collaborative effort between the marketing groups at Electrical Products and Water Products, corporate investor relations, and corporate communications.  

"A. O. Smith Corporation has changed dramatically over the last several years, with the significant growth of Electrical Products and Water Products along with our greater international presence," Mark Petrarca, senior vice president-human resources and public affairs, and the executive sponsor of the team, pointed out.  "We felt this was a good time to introduce an updated brand that better reflects the company's new focus and direction."

"A brand is really a promise; a promise the company makes to its customers," Mike Parker, vice president-marketing for Water Products, explains. "A. O. Smith has a very strong reputation with its customers, and we want the new brand to stand for those very positive attributes customers associate with us."

"As we were doing research, the team developed a set of positive characteristics that we want people to think of when they think of A. O. Smith," Steve O'Brien, vice president-marketing for Electrical Products, added.  "These are characteristics such as 'forward-thinking,' 'customer-centric,' 'insightful,' and a respected partner.  If we can deliver on those characteristics in every customer transaction, we can really build upon the strength of our brand."

The company will be issuing a set of guidelines that specify how the new logo and tagline are to be used in printed, audio-visual, and web applications.  The guidelines will be published on AOSNET and available in print on request.

Members of the brand team are Mark, Mike, Steve, Craig Watson, vice president-investor relations, Joan Duvall and David Chisolm from Water Products, Heather Scaggs from Electrical Products, and Chuck Wright.
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